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Introduction

NEW WORK STYLES: YOUR GUIDE TO THE WORLD OF 
WORK OF TOMORROW

New Work Styles is the magazine dedicated to the transition from the 
traditional office to the world of work of tomorrow. We take a holistic 
view of New Work, covering workplace design, technology, health, 
sustainability and leadership, and showing how these elements come 
together to shape modern working environments. This broad editorial 
scope is what sets the magazine apart.

Content for a modern working culture

• �Workplace design and ergonomics: Flexible and 
ergonomic concepts that enhance wellbeing

• �Mobility and conferencing: Forward-looking mobility 
solutions and digital conferencing tools

• �Technology: Insights into software and hardware 
solutions that drive efficiency and connectivity in the 
workplace

• �Sport and health: Ideas for integrating physical 
activity and health promotion into everyday working life

• �Sustainability and safety: Current approaches to 
sustainable workplace design and innovative safety 
solutions

• �Lifestyle and culinary culture: From office catering 
to snack and coffee trends that enrich the working 
environment

 
Target groups
Our audience consists of people who make decisions: 
executives, HR managers, IT specialists, interior architects, 
freelancers, contract furnishers, workspace strategists, 
corporate real estate managers and many more. The ma-
gazine reaches them through multiple channels: 15.000 
print copies per issue, complemented by an e-paper with 
well over 45.000 digital readers (issue 2/2024). In addition, 
the online platform and an active LinkedIn presence offer 
ideal opportunities to extend campaigns across channels.

Advertisers 
For agencies, we offer flexible advertising formats: 
classic print adverts, special placements, a partner 
programme with three to six product placements per 
year, or editorially designed advertorials supported by 
online coverage. This allows brand messages to be 
credibly embedded within an editorial context. It makes 
New Work Styles an innovative medium that provides 
advertisers with a high-quality platform.



Readership profile

New Work Styles reaches a professional audience with well above-
average qualifications. Its readers work in organisations that actively 
engage with the design of modern working environments. Many are 
decision-makers or have a direct influence on investments in office 
architecture, furnishings, IT, HR and organisational development.

Core target audience 
• Executives from SMEs and large corporations 
• Managing directors, department heads, team and 
   project leaders 
• HR managers and people and culture teams 
• Workplace, office and facility managers 
• Architects, interior architects and planners 
• Real estate and corporate workspace managers 
• Innovation, digital and transformation teams 

Industries 
• Office and contract furniture 
• Interior design, architecture, construction and 
   project development 
• Technology, IT and digitalisation 
• HR, people development and organisational 
   consulting 
• Real estate and corporate real estate 
• Office and workplace equipment 
• Co-working, hospitality and workplace services 
• Agencies, consultancies and corporate design

Decision-making and budget responsibility 
A large share of the readership holds responsibility for 
 
• Office and IT budgets
• Spatial and fit-out projects
• People development and change management
• Technologies for hybrid working
• Procurement and tendering processes

Premium audience
Additional distribution in the Lufthansa Lounge at 
Frankfurt Airport significantly enhances reach in a 
high-quality environment. Here, the magazine reaches
 
• Frequent business travellers and senior professionals
• Decision-makers from consulting, IT, industry, finan- 
   ce and corporate development
• International managers and project leaders
• Architects, planners and real estate professionals 
   with a high level of travel activity
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We invite you to become part of New Work Styles.

Since our launch, we have been a trusted and indispensable source of 
information on modern working environments. Yet the magazine would 
be incomplete without your input. Shape New Work Styles with us by 
sharing your story, expertise or vision with our community.

We create a vibrant platform where the voices of our readership take 
centre stage. Your experience, perspectives and ideas enrich the 
magazine and inspire a forward-looking working culture.

How can you get involved?
Interviews: Do you have an inspiring or innovative story to tell? Share 
it with our readership and convey your expertise and passion in a 
personal interview.
Guest contributions: Are you an expert looking to share your know-
ledge? Whether guest articles or columns, we welcome your content 
and ideas.
News and events: Do you have news to announce or an event that 
will interest our audience? Let us work together to showcase the most 
relevant developments and events in the field of New Work.

Why get involved?
Visibility: Present yourself to a broad professional audience and raise 
the profile of your expertise.
Network: Become part of our community of thought leaders and 
industry professionals.
Influence: Set impulses and actively help shape the debates and 
trends of the working world.

For further information, visit newworkstyles.de
Editor-in-Chief New Work Styles
Pietro Giarrizzo
+49 69 420903 - 79
pietro.giarrizzo@zarbock.de
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NWS News	 Short news items and trends related to 
the New Work landscape.

Work Shift	 The transformation of work and leadership: 
new working models, hybrid concepts, 
change processes and leadership in times 
of flexibility.

Ergo Design	 The design of working environments and 
workplaces with a focus on ergonomics, 
design quality and wellbeing in the mo-
dern office.

Workspaces	 Case studies and projects exploring spa-
tial and office environments: from co-wor-
king spaces and campuses to traditional 
offices, with a focus on use, architecture 
and atmosphere.

Wellbeing	 Health and wellbeing in the workplace: 
physical ergonomics, mental aspects, 
prevention and lifestyle topics related to 
New Work.

Smart Office/Data Guard	 Technology, digitalisation, data and 
information security in the office, and how 
smart offices are designed with protection 
and efficiency in mind.

Office & Beyond	 New developments and highlights from 
the office furniture sector.

En Vogue 	 Thematic specials or advertorials.

Editor-in-Chief New Work Styles
Pietro Giarrizzo
+49 69 420903 - 79
pietro.giarrizzo@zarbock.de

Sections



Issue 1-2026	 Wellbeing and residential-style office 
design (resimercial design)

Biophilic office design	 Green walls, plants, water features and 
abundant natural light enhance wellbeing 
and creativity. Natural elements can be 
integrated cost-effectively and contribute 
to greater sustainability. 

Resimercial & acoustics	 Residential materials such as wood, cork 
and soft bouclé, combined with sound-ab-
sorbing acoustic panels, create a welco-
ming yet productive workplace.

Staff-Focused Spaces	 Wellness and quiet rooms, small fitness 
areas and telephone pods support re- 
covery and focused work.

 
•	 Home office and hybrid work: design, equipment and tools for 

shared ways of working.
•	 Trends for office and home workspaces: furniture, accessories and 

technology for productive, residential-style environments.
•	 Smart office and AI tools: apps and AI solutions for room and desk 

booking and the networking of workplaces.
•	 Audio and video solutions: video conferencing technology and 

media systems.
•	 Material and supplier trends: materials, components and suppliers 

shaping office design in 2026.
•	 Material- und Zuliefertrends: Materialien, Komponenten und Zu-

lieferer, die 2026 die Bürogestaltung prägen.
•	 Indoor climate and lighting: a focus on lighting concepts and air 

quality.
•	 Green office and sustainability: solutions for energy-efficient, 

durable and environmentally responsible workplaces.

Editor-in-Chief New Work Styles
Pietro Giarrizzo
+49 69 420903 - 79
pietro.giarrizzo@zarbock.de

Editorial and advertising deadlines
26 January 2026 | 16 February 2026

Topics 2026



Issue 2-2026	 Hybrid working environments, flexible 
spaces and hospitality

Collaborative Spaces	 Hybrid working continues to gain ground. 
Offices remain essential as places for 
collaboration, fostering productivity and 
efficiency.

Flexible furnishings	 Modularity is key. Adjustable furniture, 
movable walls and zoned areas allow 
spaces to be quickly adapted to different 
tasks.

Hospitality in the office	 Office cafés and lounge areas with a café-
style atmosphere create welcoming social 
hubs for informal encounters and client 
meetings.

 
•	 Office breaks and lounge zones: furniture, office kitchens and 

snack concepts for relaxation.
•	 Meeting and conferencing technology: modern furniture and 

media technology for meeting spaces.
•	 IT and peripherals: computers, displays, input devices and 

accessories.
•	 Leasing and rental models: financing options for furniture, tech-

nology and coffee machines.
•	 Power, connectivity and mounting solutions: electrification, third-

level solutions and monitor arms.
•	 room-in-room systems and cubes: flexible micro-architectures for 

focused work.
•	 Healthy office: ergonomics, movement and acoustics.
•	 Coffee, tea and water dispensers: comparisons and supplier.
•	 Orgatec preview I: programme highlights, product innovations 

and voices from manufacturers.

Editor-in-Chief New Work Styles
Pietro Giarrizzo
+49 69 420903 - 79
pietro.giarrizzo@zarbock.de

Editorial and advertising deadlines
15 May 2026 | 17 June 2026

Topics 2026



Issue 3-2026	 Smart, sustainable and inclusive 
offices

Smart Office 	 Modern AV technology, user-friendly 
systems and digital tools make meetings 
easier and enhance the overall appeal of 
the office.

Sustainability	 Energy-efficient lighting, durable materials 
and high indoor air quality reduce costs 
and minimise environmental impact.

Inclusive spaces	 Barrier-free and neurodiverse space 
design, with quiet zones, tech-free 
areas and flexible layouts, supports all 
employees.

 
•	 Office lifestyle – premium edition: products and services for a 

high-end office environment.
•	 Office interiors and room acoustics: the latest furniture and 

acoustic solutions.
•	 Business printers, scanners and consumables: market trends 

and buying guidance.
•	 Office displays compared: monitors and presentation solutions 

for hybrid working.
•	 Telefon & Messaging-Apps: Moderne Kommunikationslösungen.
•	 Communication and collaboration software: platforms for team-

work and collaboration.
•	 Document management and digital signatures: from scanning to 

compliant, secure archiving.
•	 New, human office: people-centred working environments with a 

focus on wellbeing and inclusion.
•	 Orgatec preview II: programme highlights, product innovations 

and voices from manufacturers.

Editor-in-Chief New Work Styles
Pietro Giarrizzo
+49 69 420903 - 79
pietro.giarrizzo@zarbock.de

Editorial and advertising deadlines
14 Sept. 2026 | 13 October 2026

Topics 2026



NEW WORK STYLES – 
THE MAGAZINE FOR NEW WORKING ENVIROMMENTS

New Work Styles is the leading German-language magazine for deci-
sion-makers and creative minds shaping the workplace of the future. 
Our readership values innovative solutions and sustainable products. 
Use this exclusive platform to place your brand at the heart of modern 
working environments and communicate your message directly to an 
engaged, forward-looking audience.

The magazine serves as a guide through the transformation of the 
world of work, highlighting innovative concepts that move beyond 
traditional office structures. Its focus is on solutions that promote 
greater flexibility, creativity and efficiency in everyday working life. New 
Work Styles addresses executives, HR managers, freelancers and 
interior architects. 

Publication dates	 27 February 2026 | 29 June 2026 | 28 October 2026

Advertising deadlines 	 16 February 2026 | 17 June 2026 | 13 October 2026	

Distribution	 Direct distribution, trade fairs, contract furnishers, buying groups 
and digital platforms, ensuring maximum reach among decision-
makers and industry experts.

Editorial focus	 Trends in the world of work, practice-oriented case studies, 
expert interviews with a strong industry focus, technological 
innovations, success strategies for New Work, mobility, health, 
sustainability and more.

Magazin profile



Formats and technical specifications – digital

File formats	 GIF, JPG; min. 40 KB (sizes on request)

	� The specified KB values for each advertising format represent 
minimum file sizes and refer to the total volume of all data 
defining the ad unit, including any subsequently loaded files, 
tracking or sniffer code, images, Flash elements and similar 
components.

Delivery of materials	� Please send the advertising materials for your campaign to 
the following email address: nadine.vosseler@zarbock.de

Submission deadline 	 8 days prior to the start of the campaign

Contact	� Nadine Vosseler 
Phone	 +49 69/42 09 03-72 
Email	 nadine.vosseler@zarbock.de

When submitting materials, please include the following required meta information

	 - Client name	
	 - Campaign name 

- Booking period
	 - Advertising format
	 - Contact person for queries
	 - Click URL

Audio guidelines	 Streaming ads must start with the sound muted. Audio may 
only be activated through a clear user action, such as a click 



Format	 Euro-Format (210 x 280 mm)

Volume	 3rd year, 2026

Circulation per issue 	 60.000 copies (print and digital)
	 In addition to the print run, New Work Styles already reaches well 

over 45.000 readers via its e-paper edition.

Editorial team	 Pietro Giarrizzo (Editor-in-Chief)	  
Phone	 +49 69/42 09 03-79

	 Email	 pietro.giarrizzo@zarbock.de

	 Sabine Baumstark
	 Phone	 +49 69/42 09 03-85
	 Email	 sabine.baumstark@zarbock.de
	
Advertising Director	 Armin Schaum 

Phone	 +49  69/42 09 03-55 
Email	 armin.schaum@zarbock.de

Head of Sales	 Nadine Vosseler 
Phone	 +49  69/42 09 03-72 
Email	 nadine.vosseler@zarbock.de

Subscription rates	 Annual subscription Germany: EUR 50.00 incl. postage and VAT 
Annual subscription international: EUR 65.00 incl. postage and VAT

	 Single issue price: EUR 9.50 excl. postage

Title information



Within the type area: 
Full bleed:
Prices 4c in €

Within the type area: 
Full bleed:
Prices 4c in €

Advertising formats 
and rates

190 x 252 mm 
210 x 280 mm
6.490,– €

1/1 page

190 x 126 mm  
210 x 140 mm
3.500,– €

1/2 page
 

93 x 252 mm 
103 x 280 mm
3.500,– €

1/2 page 
 

190 x 84 mm 
210 x 100 mm
2.400,– €

1/3 page 

61 x 252 mm 
71 x 280 mm
2.400,– €

1/3 page
 

420 x 280 mm 
8.490,– €

2/1
  page

Advertising formats



Advertising formats 	 All formats plus 3 mm bleed on all sides

Special formats	 Available on request

Special placements	 Available on request

  

93 x 126 mm 
103 x 142 mm
1.950,– €

1/4 page

190 x 63 mm 
210 x 79 mm
1.950,– €

1/4 page
 

Within the type area: 
Full bleed:
Prices 4c in €

Advertising formats (full bleed): all formats plus 3 mm bleed on all sides - cover positions + 20 % placement 
surcharge - prices excluding VAT - agency commission and discounts apply

Advertising formats



Formats and technical specifications – print

Magazin format	 New Work Styles: 210 mm breit x 280 mm height,  
untrimmed: 213 mm wide × 286 mm high

Type area	 New Work Styles: 190 mm breit x 252 mm height 
2 columns, each à 93 mm

Printing and
binding	 Sheet-fed offset printing, saddle stitching

Delivery of materials 	� Please use our advertising portal to submit files online 
via https://zarbock.wetransfer.com or send them to 
nadine.vosseler@zarbock.de

Data formats	� We recommend supplying files as PDF/X-3. Open files 
such as InDesign or QuarkXPress should be avoided. 
Files must be print-ready. All fonts must be embedded. 
Halftone images require a resolution of 300 dpi, line art 
at least 600 dpi.

Colour	 Printing colours CMYK in accordance with ISO 12647-2 
(PSO). For colour space conversion and control using 
ICC colour management, please refer to the ECI stan-
dard offset profiles, available free of charge at eci.org.



Formats and technical specifications – print

Proof	� A colour-accurate proof in accordance with the 
"Medienstandard Druck” (bvdm). Digitally produced 
proofs must include the Media Wedge for colour 
validation (available for a fee from fogra.org). Press 
proofs must show an official print control strip.

Data archiving	� Files are archived, so repeat insertions without 
changes are generally possible. However, no gua-
rantee for stored data can be assumed.

Liability	� If files are supplied incomplete or with deviations 
in text, colours or images, we accept no liability 
for the printing result. Any mis-exposures caused 
by incomplete or faulty files, incorrect settings or 
missing information will be charged. This also ap-
plies to additional typesetting or repro work and the 
production of proofs.

Contact	 �Nadine Vosseler 
Phone	 +49  69/42 09 03-72 
Email	 nadine.vosseler@zarbock.de



Digital insert	 A binding sample must be submitted for approval prior to 
release. The digital insert may only contain content from the 
advertiser’s sales portfolio. It must be clearly designed so that 
it cannot be mistaken for editorial content. Placement within 
the digital edition depends on the technical capabilities of the 
system.

Advertising format	 Maximum display area of 210 mm width and 280 mm height, 
or a corresponding digital aspect ratio. Content must be opti-
mised for both desktop and mobile devices.

Delivery of materials	� Provision via the advertising portal. Alternatively, files can be 
uploaded via zarbock.wetransfer.com or sent by email to nadi-
ne.vosseler@zarbock.de

Data formats	 A screen-optimised PDF is recommended (PDF/X-3 possi-
ble). Open files should not be submitted. All fonts must be 
fully embedded. Image material must be supplied at sufficient 
resolution (minimum 150 dpi for digital editions). Interactive 
elements are possible, provided they are compatible with the 
system environment.

Colours	 RGB colour space for digital output. Colour profiles should be 
embedded. For consistent display, the use of current ECI web 
and screen profiles is recommended.

Rates	 Digital insert (2 pages), from EUR 1.400, plus placement, digital 
stitched insert (from 4 pages), from EUR 2.400, plus placement

Duration	 3 months, thereafter available in the digital archive

Formats and technical specifications  – E-Paper



No advertising to hand? We make it easy for you.

You do not need to supply a finished advert to be featured in New Work 
Styles. If a motif is missing or timing is short, we will take care of the 
design for you – precise, aligned with the magazine and tailored to your 
message. Prices available on request.

Alternatively, we offer the option of section sponsorship. This places 
your company prominently within the magazine, including address and 
contact details, and ensures you reach the audiences most relevant to 
you.

All we need is your text and image material. We will coordinate the 
required length and final format directly with you, keeping your effort low 
while ensuring a professional presence in the magazine.

Contact	 �Pietro Giarrizzo 
Phone  +49  69/42 09 03-79 
Email    pietro.giarrizzo@zarbock.de
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Die Ästhetik einer neuen ÄraWer schreibt, setzt ein Zeichen. Mit der neuen Serie Bloom führt 
Graf von Faber-Castell diese Idee in die Gegenwart. Die Kollekti-
on richtet sich an eine Generation von Smart Professionals, Grün-
dern und Kreativen, die digitale Werkzeuge souverän nutzen, 
aber im Analogen ihre Authentizität suchen. „Make your move. 
Leave your signature.“ – der Leitsatz der Serie bringt Haltung auf 
den Punkt: Persönlichkeit statt Beliebigkeit.
Die Bloom-Modelle greifen die unverwechselbare Handschrift 
des Hauses auf, interpretieren sie aber mit feiner Modernität. Die 
markante Kannelierung, seit jeher ein Stilmerkmal von Graf von 
Faber-Castell, zieht sich jetzt über Schaft und Kappe – präzise ge-
fräst, fließend in der Linie, mit einem haptischen Reiz, der Prä-
senz schafft. Holz und Metall verschmelzen zu einer harmoni-
schen Einheit, die vertraut und zugleich neu wirkt.In zwei Materialwelten wird die Balance zwischen Wärme und 
Coolness spürbar: helle Hainbuche mit 18-karätig vergoldeten 

Metallteilen auf der einen Seite, tiefschwarzes Ebenholz mit rut-
heniumbeschichteten Akzenten auf der anderen. Jede Kompo-
nente entsteht in Handarbeit, jeder Schaft wird einzeln gefertigt 
und vollendet.

Die Edition umfasst Füllfederhalter, Tintenroller, Drehkugel-
schreiber und Drehbleistift. Alle Modelle besitzen einen gefeder-
ten Clip, die Füllfederhalter eine handgefertigte, 14-karätige 
Goldfeder mit Iridiumspitze – erhältlich in den Federbreiten M, F, 
EF und B. Jedes Schreibgerät ist so individuell wie die Person, die 
es führt.

Ihr Firmenname Ihre Anschrift + Domain Kontakt-E-Mail / Telefon-Nummer

Nachhaltiges Design, präzise Formen und eine Farbe, die 
spürbar wirkt: Mit der Green Waterfall Edition bringt Durable 
eine limitierte Serie seiner bekannten Effect-Produkte auf den 
Markt. Der neue Farbton kombiniert die Tiefe von Grün mit 
der Frische von Blau – inspiriert von natürlichen Wasserland-
schaften.

„Green Waterfall“ steht laut dem Trendfarb-Report Colour 
Evolution A/W 26/27 (WGSN & Coloro) für Regeneration, Stabi-
lität und emotionale Balance – Werte, die in einer dynami-
schen Arbeitswelt zunehmend Bedeutung gewinnen. Farben 
in diesem Spektrum fördern Konzentration, Kreativität und 
Wohlbefinden.

In der limitierten Edition trifft hochwertiger Filz mit 60 Pro-
zent Recyclinganteil auf pulverbeschichtete Metallakzente in 
der neuen Trendfarbe. Das Ergebnis ist eine ruhige, zugleich 
ausdrucksstarke Ästhetik, die funktionale Arbeitsmittel zu 
Gestaltungselementen macht.
Ob als Multibag für unterwegs, vertikaler Laptop- oder Moni-
torständer mit passender Schublade – die Produkte fügen sich 
zu einem modularen System, das Ordnung, Ergonomie und 
Design miteinander verbindet. Die harmonische Farbwelt er-
öffnet Spielräume für moderne Arbeitsplatzkonzepte – im 
Büro, im Homeoffice oder in kreativen Co-Working-Spaces.Ihr Firmenname Ihre Anschrift + Domain Kontakt-E-Mail / Telefon-Nummer

Ein Hauch von Ruhe am Arbeitsplatz

NEW WORK STYLES

O F F I C E  &  B E Y O N D

Klarheit durch Schreiben

Mit dem New Work J
ournal stellt Leuchtt

urm1917 ein Arbeits-

buch vor, das Struktu
r und Reflexion in den

 Mittelpunkt rückt. 

Entwickelt wurde es 
gemeinsam mit den N

ew-Work-Expert:in-

nen Dr. Michael Tra
utmann und Swantj

e Allmers, den Au-

tor:innen des Spiegel
-Bestsellers „On the W

ay to New Work“.

Über einen Zeitraum
 von 12 Wochen begle

itet das Journal Nut-

zer:innen dabei, ihr
en Arbeitsalltag bew

usster zu gestalten, 

Routinen zu entwick
eln und Prioritäten 

neu zu setzen. Jede 

Woche bietet ein th
ematischer Impuls –

 von Selbstmanage-

ment, Sinn und Gew
ohnheiten bis zu Tea

mkultur, Diversität 

und Nachhaltigkeit. E
rgänzt werden die Ka

pitel durch struktu-

rierte Reflexionsseite
n, die Fortschritt sic

htbar machen und 

den Fokus schärfen.

Die zentrale Idee: Gu
te Arbeit beginnt mi

t bewusster Selbst-

führung. Wer reflekt
iert, plant und schre

ibt, schafft Klarheit 

– und stärkt zugleich
 Motivation und Gesu

ndheit.
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Ihr Firmenname 

Ihre Anschrift + Doma
in 

Kontakt-E-Mail / Telef
on-Nummer

Textile Ruhe aus Recyclingfasern

Der Schweizer Textils
pezialist Création Bau

mann präsentiert mit
 

Absorber Recycled ein
 Akustikpaneel aus re

cycelten Resttextilien 

– ein Projekt, das Nac
hhaltigkeit und Desig

n konsequent verbin-

det. Die Platten werden
 im eigenen Werk in La

ngenthal aus sorten-

rein getrennten Trevi
ra CS-Preconsumer-R

eststoffen hergestellt,
 

die in einem mehrstu
figen Verfahren bis au

f Fasergröße zerklei-

nert, mit Schmelzfas
ern verbunden und z

u stabilen, akustisch 

wirksamen Platten gep
resst werden.

Die neuen Elemente ko
mmen in den Systemen

 Acoustic Wall Cover 

und Acoustic Room Di
vider zum Einsatz. Zw

ei Stärken (20 mm und
 

40 mm) ermöglichen u
nterschiedliche Absor

ptionsgrade, getestet 

nach DIN EN ISO 354
:2003. Neben der hoh

en akustischen Wirk-

samkeit überzeugt die
 Oberfläche durch tex

tile Tiefe und natürli-

che Farbnuancen – jed
e Platte erhält durch d

as recycelte Material 

eine eigene, organisch
e Ästhetik.

„Rohstoffe sind endlic
h. Unsere Aufgabe ist 

es, textile Ressourcen 

so lange wie möglich 
im Kreislauf zu halten

“, sagt Philippe Bau-

mann, Geschäftsführ
er von Création Baum

ann. Mit dem neuen 

Recyclingprozess schl
ießt das Unternehmen

 den Materialkreislauf
 

im eigenen Haus und
 stärkt zugleich die lo

kale Produktion am 

Standort Langenthal.

Absorber Recycled ste
ht damit für eine neu

e Generation textiler 

Akustiklösungen – re
ssourcenschonend, la

nglebig und gestalte-

risch eigenständig.

Ihr Firmenname 

Ihre Anschrift + Doma
in 

Kontakt-E-Mail / Telef
on-Nummer
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Design trifft Komfort
Bisley, bekannt für langlebige Stahlmöbel, hat sein Sortiment 
um stilvolle Sitzlösungen erweitert. Der neue Easy Meet über-
zeugt als vielseitiger Stuhl für Büro, Empfang und Wohnbe-
reich – mit klarer Form, solider Verarbeitung und hohem Sitz-
komfort.

Doppelt gepolsterte Rückenlehne und Hartschaumsitz bieten 
angenehmen Halt. Optional mit Armlehnen erhältlich, passt 
sich Easy Meet flexibel an jedes Raumkonzept an. Das schwarz 
pulverbeschichtete Sterngestell mit 360-Grad-Drehfunktion 
sorgt für Stabilität und dezente Eleganz.
Ihr Firmenname Ihre Anschrift + Domain Kontakt-E-Mail / Telefon-Nummer
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Funktion neu gedacht
Mit der Weiterentwicklung von Winea Startup 2.0 bringt Wini Büro-
möbel eines seiner erfolgreichsten Tischsysteme auf ein neues Ni-
veau. Das Update kombiniert frisches Design, robuste Technik und 
eine vereinfachte Konfiguration mit einem attraktiven Preis-Leis-
tungs-Verhältnis.

Das System ist jetzt einheitlich steuerbar und mit einer Traverse aus-
gestattet, die für alle Beinvarianten passt. Neue Rund- und Quadrat-
rohrgestelle sowie vier Kufenvarianten erweitern die gestalterischen 
Möglichkeiten. Auch beim Kabelmanagement wurde nachgebes-
sert: Ein Kabelkanal mit stabiler Metallhalterung gehört nun zur 
Serienausstattung.

Optisch setzt Wini auf Farbkonzepte, die sich an aktuellen Interior-
Trends orientieren. Eukalyptusgrün, Rostrot, Alpenseeblau und 
Beigegrau ermöglichen monochrome Gestaltungslösungen – vom 
Gestell über die Tischplatte bis zur Hintertischwand. So entsteht ein 
ruhiges, harmonisches Gesamtbild, das sich flexibel in moderne 
Arbeitswelten integrieren lässt.
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Skulpturale Räume zum Sitzen

Mit Circulus stellt die
 schwedische Marke O

ffecct aus der Flokk-

Gruppe ein modula
res Sitzsystem vor, 

das den öffentlichen
 

Raum neu interpreti
ert: skulptural, anpa

ssungsfähig und res-

sourcenschonend. En
tworfen vom italienis

chen Designer Mario 

Ferrarini, verbindet 
das System architekt

onische Klarheit mit
 

einer konsequent nac
hhaltigen Konstrukti

on.

Die Basis bildet ein R
ahmen aus perforier

ten Metallpaneelen, 

die Struktur und Leic
htigkeit zugleich erze

ugen. Auf Klebstoffe 

wird verzichtet, Polst
er lassen sich vor Ort

 austauschen. Nur 14
 

Komponenten bilden
 das gesamte System

 – wartungsfreund-

lich, reparierbar und
 für den Recyclingkre

islauf optimiert.

Für diese Gestaltung
slogik erhielt Circulu

s den Red Dot: Best o
f 

the Best sowie den Re
d Dot Award: Sustain

able Design. Die Jury
 

würdigte das radikal 
klare Design, die Mat

erialeffizienz und den
 

hohen Anspruch an L
anglebigkeit.

Mit 67 Rahmenfarbe
n und variablen Mod

ulen – vom Ottoman
 

bis zum 3-Sitzer, mit 
hohen oder niedrigen

 Rückenlehnen, opti-

onalen Armlehnen u
nd Tischen – bietet C

irculus enorme Frei-

heit in Planung und E
insatz. Das System ist

 für Orte gedacht, an 

denen Menschen sich
 begegnen: Flughäfen

, Lobbys, Universitä-

ten, Büros.
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Wenn Räume beweglich werden

Mit der Syneo Part 
Wondawall stellt As

smann eine flexible
 

Stellwand vor, die A
rbeitszonen im Büro

 schnell neu ordnet.
 

Sie schafft Struktur
, Rückzug oder Prä

sentationsflächen – 

überall dort, wo sie g
ebraucht wird. Die m

obile Wand ist leicht 

beweglich und vie
lseitig konfigurierb

ar: geschlossen mi
t 

Whiteboard, offen als 
Regal oder bepflanz

te Variante. Halte-

rungen für Bildschir
me oder integrierte A

rbeitsflächen ermög-

lichen spontane Mee
tings ohne Umbau. 

„Das flexible Stellwa
ndsystem bringt gen

au die Art von Wan-

delbarkeit ins Büro, 
die heute entscheide

nd ist“, sagt Thorsten
 

Althoff, Produktman
ager bei Assmann. 

Schallabsorbierende
 

Materialien reduzie
ren Lärm im Open

 Space, Farben und
 

Oberflächen lassen s
ich individuell anpas

sen.
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